Project newsletter nr. 1
Dear readers,
We are proud to present the first newsletter of the ADRIATIC ROUTE project. The newsletters, one every three
months, will provide you with information about the progress, recent achievements, and important
forthcoming activities related to the promotion of thematic tourism in the Countries involved in the project as
well as in the rest of Europe.
In this first newsletter, we introduce the ADRIATIC ROUTE project to you.
We hope this newsletter will keep you informed on the state of the art and future development in the field of
tourism and will greatly facilitate your work!
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1. Adriatic Route project in a nutshell
-

The Adriatic Route for Thematic Tourism project has been financed in the framework of IPA Adriatic
CBC Programme 2007/2013 – Measure 3.3 Communication Networks
The total budget is equal to euro 1.880.000,00
Adriatic Route project started on October 2012 and will end on March 2015
Five Countries are involved for a total number of 6 Project Partner

In the framework of European policies on tourism, IPA CBC Programme financed the Adriatic Route Project for
Thematic Tourism. As competition between tourism destinations increases, local culture is becoming an
increasingly valuable source of new products and activities to attract and amuse tourists. Gastronomy has a
particularly important role to play in this, not only because food is central to the tourist experience, but also
because gastronomy has become a significant source of identity formation in postmodern societies.
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1.1 Background of the project
In the framework of European policies on tourism, IPA CBC Programme financed the Adriatic Route Project
for Thematic Tourism. As competition between tourism destinations increases, local culture is becoming an
increasingly valuable source of new products and activities to attract and amuse tourists. Gastronomy has a
particularly important role to play in this, not only because food is central to the tourist experience, but
also because gastronomy has become a significant source of identity formation in postmodern societies.
Other than gastronomy and culture, alternative forms of tourism include also rural tourism, religious
tourism, eco-tourism, sports tourism etc.
Benefits brought by the development and promotion of those forms of tourism are significant:
 Prolongation of tourism season
 Expansion of tourism activities (i.e. differentiation of the tourism product)
 Promotion of local identities
 Creation of sustainable and high-quality jobs
 Attraction of high-income, educated and sophisticated tourists.
Furthermore, alternative forms of tourism seem to represent a continuously growing market segment
which is expected to account for 20% of all travel, set to grow faster than any other segment. The World
Tourism Organization (WTO) predicts that most of the increase in European tourism receipts in the next
decades will come from alternative forms of travel.
The lack of a systematized approach for the promotion of the whole territory combined with seasonality
and massiveness of tourism in many Adriatic areas, implies that alternative forms of tourism have not been
thoroughly examined and exploited in the cross-border area, leaving thus a lot of space for formulation and
implementation of relevant common initiatives. Furthermore, the lack of accessibility to touristic
information along with the limited number of communication media used for the promotion of
tourism/cultural/natural resources highlight the need for a more integrated ICT-based approach.
There are few initiatives currently on the promotion of tourism/cultural/natural resources through the web
that however put emphasis merely on the resources themselves and have mostly a pure local/regional
focus. Unlike them, ADRIATICROUTE aims at combining those resources with the available transport
infrastructures, since accessibility is among the key criteria for selecting a tourism destination, as well as
to embrace the whole Adriatic area through common presentation and promotion and facilitate transfer
from one region / country to the other.

1.2 Purpose and Objectives of Adriatic Route project
ADRIATIC-ROUTE aims at promoting cultural, gastronomic and other alternative forms of tourism in the
surrounding countries of the Adriatic Sea basin through the use of multimodal transport systems. The
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ultimate goal is to increase mobility in the participating regions for thematic tourism purposes, while at
the same time promoting accessibility from one region / country to the other.
This goal will be achieved through the development of an Adriatic Web-GIS platform that will bridge
cultures and transport systems of the participating regions.
The project also promotes joint ventures in the tourism sector while the cooperation actions proposed
concern cultural and natural heritage, training, institutional capacity building and investment promotion.
1.3 About the Partnership
ADRIATIC-ROUTE presents a balanced partnership that adds value since complementary experiences are
combined.

REGION OF EPIRUS - GREECE (Lead partner of the project)
www.epirus.gov.gr
The Region of Epirus, one of Greece’s 13 administrative regions,
is a single decentralized administrative unit with the power to
ensure that the National Development Policy is implemented
on a regional level. The Region of Epirus is consisted of 4
Regional Units out of which the Regional Unit of Thesprotia will
participate in the project.
From a territorial point of view, Region of Epirus is a
mountainous region that stretches from the western outskirts of Pindos and gradually reaches to the sea.
Among them we find small, narrow valleys, crossed by rivers Acheron and Kalamas.
The sun, the sea, the mountain scenery, history and tradition blend harmoniously and invite the visitor to
get acquainted with this place from Sagiada until Acheron from Drepano to Sivota and Perdika, the
mountains of Mourgana to the symbol of freedom Souli and tales.

PROVINCE OF PADUA – ITALY
http://www.provincia.pd.it
The Economic Activities and International Cooperation Unit
of Province of Padua, has got competences in the fields of
commerce, immigration, European projects, town twinning
actions, European networks. The Province has experience in
the management and implementation of international and
transnational cooperation projects, worked with different
partners from all Europe, Latin America and ex-Yugoslavian
Countries in the latest years.
Province of Padua is one of the most charming and dynamic area in Italy. The historical centre of Padua
town and the whole territory of the province boast a wealth of medieval, renaissance and modern
architecture; here a fascinating mix of historic and new, of centuries-old traditions and metropolitan
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DUBROVNIK NERETVA REGIONAL DEVELOPMENT AGENCY DUNEA (CROATIA)
http://www.dunea.hr/web/hr.html
Dubrovnik Neretva Regional Development Agency Dunea
aims to achieve economic development in the whole of
Dubrovnik Neretva Region.
Dubrovnik-Neretva Region is the southernmost county of
Adriatic Croatia. The area of the Region consists of two main
functional and physiognomic zones: a relatively narrow
longitudinal coastal zone with the headland of open-sea and
the nearby islands (the most important islands being
Korčula, Mljet, Lastovo and the Elaphites Islands), and the
area of the Neretva Valley with its gravitating coastal zone.
This diversity of exceptionally rich landscapes makes the coast of the Region one of the most beautiful
coasts in the Mediterranean.
Tourism is the leading area of investment in the Region and it is based on the unique cultural, historical and
natural heritage, and on the Old Town in the city of Dubrovnik. In 1979, the city of Dubrovnik joined
the UNESCO list of World Heritage Sites.

SARAJEVO ECONOMIC REGIONAL DEVELOPMENT AGENCY SERDA (BOSNIA-HERZEGOVINA)
www.serda.ba
Sarajevo Economic Region Development Agency – SERDA was
established on 14 May 2003. SERDA mission is to create positive
environment for sustainable economic development in region,
and advance, strengthen and promote development of Sarajevo
Macro Region with all available resources, supporting Bosnia and
Herzegovina approaching to EU integrations.
From a territorial point of view, Bosnia and Herzegovina is a
heart-shaped country, located in the centre of the Balkan
Peninsula. With its diverse ethnicity, its varied landscapes and
climate zones and its long history as a place where different cultures meet and merge, The country’s
lifestyle is deeply rooted in its rich tradition, culture heritage and natural beauties, joined with the
amenities of the west.
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MUNICIPALITY OF SARANDA (ALBANIA)
www.bashkiasarande.gov.al
Municipality of Saranda is a public institution in Albania. It is
highly experienced in the implementation of National and
International projects mainly in the sector of infrastructure,
tourism, agriculture and culture.
Saranda is the capital of the District of Sarande and is one of
the most important tourist attractions of the Albanian
Riviera with a variety of natural, historical and cultural
resources. It is situated on an open sea gulf of the Ionian Sea
in the Mediterranean, 2 nautical miles from the Greek island
of Corfu.

MARCHE REGION (ITALY)
www.turismo.marche.it
Marche Region is a public body whose professional staff holds many years of
experience in the development of European projects.
Regarding the area of Marche region, there are several natural and cultural
resources as 180 km of coastline, 2 national parks, four regional parks and 6
wildlife reserves, cities of art and important places of worship. Discovering
the Marches means searching for beauty and a for a great quality lifestyle.
The feeling of wonder is given by masterpieces of art, unspoiled landscapes ,
old streets and the many museums documenting yesterday’s and today’s
civilizations. There’s such a huge cultural heritage that has been made
available to the public over the last few years .

2. A brief introduction on European Policy on tourism
The Lisbon Treaty provides a new framework which allows the Commission to undertake necessary
measures in order to complement the action of the Member States in the tourism sector, in particular by
promoting the competitiveness of Union undertakings in that sector. The specific measures in the tourism
sector will be especially aimed at:
 encouraging the creation of a favourable environment for the development of undertakings in this
sector;
 promoting cooperation between the Member States, particularly by the exchange of good practice
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Furthermore, in the Communication (COM(2010)352), Europe is the world's no. 1 tourist destination, with
the highest density and diversity of tourist attractions. As a result, the tourist industry has become a key
sector of the European economy, generating over 10% of EU GDP (directly or indirectly) and employing
9.7m citizens in 1.8m businesses. Tourism contributes to:
•
•
•
•

employment and regional development
sustainable development
an enhanced natural and cultural heritage
shaping of a European identity.

Tourism is also an important means of promoting Europe's image in the world, projecting our values and
promoting the European model – which is the result of centuries of cultural exchanges, linguistic diversity
and creativity.
EU policy aims to promote tourism so as to maintain
Europe's standing as a leading destination, and maximize the
industry's contribution to growth and employment. The
Lisbon Treaty specifically acknowledges the importance of
tourism in Article 195.

2.1 Policy objectives and implementation
Four priorities for action have been identified in the 2010 communication on tourism (Brussels, 30.6.2010
COM 2010 – 352)
1.
2.
3.
4.

stimulate competitiveness in the European tourism sector
promote development of sustainable, responsible, high-quality tourism
consolidate Europe's images as a collection of sustainable, high-quality destinations
maximize the potential of EU financial policies for developing tourism.

For any further information about policy framework on tourism sector, please click on the link below:
 DG Enterprise and Industry (tourism sector)
http://ec.europa.eu/enterprise/sectors/tourism/background/index_en.htm
 COM(2007) 621: http://eur-lex.europa.eu/COMDay.do?year=2007&month=10&day=19
 Report of the Tourism Sustainability Group
file:///C:/Documents%20and%20Settings/cdauria/Documenti/Downloads/native%20(1).pdf
 COM(2010)352
http://eur-lex.europa.eu/LexUriServ/LexUriServ.do?uri=COM:2010:0352:FIN:EN:PDF
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